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Do AI-Generated Political Advertisements Create
Positive or Negative Responses from Voters?

GRACE SCHOFIELD

SD Honors Showcase October 20, 2023

Abstract

Artificial intelligence (Al) 1s advancing at breakneck speeds,
and 1t’s more important than ever that voters understand AI’s
implications on the United States’ political landscape. Political
campaigns can synthesize political advertisements using genera-
tive Al, fabricating images and videos alike. The public often has
difficulty distinguishing these advertisements from their genuine,
non-Al counterparts—and deepfake technology improves expo-
nentially, causing the public to struggle even more in 1dentifying
Al-generated advertisements.

Al 1s new to the advertising sphere, and scholarly data ana-
lyzing effects of Al-generated advertising 1s mostly unavailable.
Most scholarly works on Al 1n advertising consider ethical 1m-
plications and theoretical applications, not so much real analysis
of real data. The United States’ media sector has several exam-
ples of Al-generated political advertising, such as the RNC’s
Beat Biden and other images pictured. Recent trends range from
Al-generated sound bites to entirely fabricated video. These ads
signify the beginning of a trend in political campaigns fueled by

artificial intelligence.
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