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Abstract 

March 20, 2024 2024 Research Symposium  

STUDENT:  EPHRATA YAR ED  FEY ISSA/FACULTY  MENTOR :  DR .  ROBERT  G IRTZ  

The Impact of  Family Business Ownership and 

Involvement on Entrepreneurial Self-Identification  

In this study I analyze the impact that family business ownership has 

on the tendency of individuals to identify as being entrepreneurial. 

Drawing data from the 1979 cohort of the National Longitudinal Sur-

vey of Youth, I use two-sample t-tests and logistic regression models 

to explore the relationship between personal entrepreneurial aspira-

tions and having come from an environment involving a family busi-

ness. As part of this analysis, I control for several demographic fac-

tors, such as cognition, gender, and ethnicity. The outcomes from this 

research highlight the importance of family business as a key factor in 

fostering entrepreneurial mindsets, suggesting that the experiences and 

cultural context provided by family-owned enterprises are instrumen-

tal in encouraging future generations of entrepreneurship. 

Methodology 

Results and Discussion 
Introduction 

This research analyzes the significant impact of family business own-

ership on the entrepreneurial aspirations of individuals. Utilizing the 

rich dataset from the 1979 cohort of the National Longitudinal Survey 

of Youth, the study explores the correlation between personal entrepre-

neurial ambitions and the influence of a family business environment. 

Through statistical analysis, including two-sample t-tests and logistic 

regression models, study takes into consideration demographic factors 

such as cognition, gender, and ethnicity. Additionally, it extends its 

analysis to a subset of individuals who not only come from family-

owned business backgrounds but also actively participated in the fami-

ly business, offering deeper insights into the formation of entrepre-

neurial mindsets. 

Utilizing data from 1979 cohort of the National Longitudinal Survey 

of Youth, the study employs both t-tests and logistic regression analy-

sis to investigate the relationship between family business back-

ground, working in a family business, and entrepreneurial self-

identification. T-tests compare mean differences in entrepreneurial self 

identification between groups, while logistic regression models exam-

ine the probability of entrepreneurial aspirations across various predic-

tors, including demographic and psychological factors, with marginal 

effects calculated to interpret the impact of these predictors. Both t-

tests and logistic regression are used for the subset. 

• Family Business Background: Increases likelihood of entrepreneuri-

al self-identification by 5.3%. 

• Working in Family Business: Increases entrepreneurial self-

identification by 5.9%. 

• Gender Impact: Females are 6.9% less likely to identify as entrepre-

neurs than males. 

• Ethnicity: Hispanic individuals are 4.2% more likely to identify as 

entrepreneurs.  

Conclusions 

The research highlights the role of family business exposure in devel-

oping entrepreneurial aspirations. It suggests that experiences within a 

family business context, alongside various demographic and individu-

al traits, significantly impact the identification towards entrepreneur-

ship. These insights contribute to understanding the pathways through 

which entrepreneurial mindsets are developed and underscore the im-

portance of supporting family businesses as sources of future entrepre-

neurial talent. 

Literature Review 

Several research works done show the significant influence of family 

background and gender dynamics on fostering entrepreneurial aspira-

tions and skills, with Cunha and Heckman (2008) emphasizing the de-

velopment of skills essential for entrepreneurship. Fairlie’s (2005) ex-

ploration of self-employment outcomes also using the NLSY79 cohort 

highlights varied entrepreneurial outcomes, supporting this study’s in-

vestigation into family business backgrounds. Mishkina (2021) reveals 

gender dynamics in entrepreneurial influence, an area our research ex-

tends by examining family business involvement across genders. 

Cardella et al. (2020) focus on parental role models shows the im-

portance of direct family business experience in fostering entrepre-

neurial intentions. Expanding upon these observations, this study in-

vestigates the ways in which exposure to and involvement in family 

businesses impact an individual's self-identification as an entrepre-

neur. 
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